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RECOMMENDATIONS 

In order to improve the completion rate of the Uplift registration process we have the 
following recommendations:

Use a single column form layout.
This makes forms faster & easier to fill out, with less confusion than multiple column forms. 

•	 See http://baymard.com/blog/avoid-multi-column-forms for research/more information.

Label fields.
Currently the forms on Uplift use placeholder text as field labels. This causes the field to lose 
context when filled out. Recommend moving the label above text fields when content has 
been filled out. This also improves form accessibility.

•	 See http://useyourinterface.com/post/143257132841 for an example. 

Capture information as needed.
Move address capture to pamphlet ordering, and SkyMiles # to redemption.

Create accounts without email verification.
Email delays should not prevent account creation. To ensure communication between 
program & user, still recommend sending out a verification email, and flagging users as 
verified/non-verified. Non-verified users should be reminded to verify upon login. 
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Landing Page ANNOTATIONS

Registration call out made more prominant so that it doesn’t blend in with forgot 
password prompt.

Create account cta made into a button to clearly define action.
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Registration: Step 1 ANNOTATIONS

Still listed as 3 step registration process. Email verification step has been removed, 
however accepting the Rules & Regulations was not given a step number, making 
the registration process longer than reported, so it is now labeled as step 3.

When text has been entered into a field, the label moves above it in order to 
preserve context.

Fields are left aligned and widened in order to create consistency with the rest of 
the form.
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Registration: Step 2 ANNOTATIONS

Go back button moved to top left to prevent accidentally clicking it instead of 
continue.

Form changed to a single column layout to make field order more obvious/improve 
ease of completion.

Removed Address, SkyMiles, and email confirmation from form.

Email Confirmation: 
Recommend sending a verification email. Since the information in the email field 
is visible, it should be assumed to be correct. If they don’t receive the confirmation 
email, they will have an opportunity to revalidate it when the reminder comes up 
(Page 7).

SkyMiles: 
Move prompt to redemption 
 
Address: 
Move prompt to ordering materials. 
 
SkyMiles & Address can also still be entered on the profile page.

Selecting “call” should make telephone field mandatory.

Currently this field is skipped when tabbing through fields, slowing down completion 
for some users, and making the form inaccessible for others.

Prepopulated email field. User can change if they wish.
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Registration: Step 3 ANNOTATIONS

Labeled as a step.

(Not all content shown.)

Since these are rules/regulation for signing people up for the credit card, and not 
website T&Cs. Recommend actually displaying them in whole on the page.

Presenting in full and giving adequate design treatment should make it easier for 
users to absorb key points.
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Homepage: Email Confirmation Prompt ANNOTATIONS

If a user has not verified their email address, they will be reminded to do so upon 
first login. If they dismiss the reminder they will be reminded to do so after 14 days, 
and then every time they log in after that.

Pressing “remind me later“ dismisses the reminder

Text value reflects cadence.

Clicking this link dismisses the modal (same as pressing “remind me later”) and 
takes the user to their profile page.

Entering the verification code and pressing submit will mark their email address as 
verified and they won’t see this reminder ever again (unless they change their email 
address in their profile.)
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Homepage: Email Verified ANNOTATIONS

Once the verification code has been entered, display a success message.

Dismisses modal.
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Pamphlet Order: No Address ANNOTATIONS

If a user does not have an address associated with their profile, add instructions to 
enter. 

Recommend using an address form auto-completer to reduce friction. (See 
https://developers.google.com/maps/documentation/javascript/examples/places-
autocomplete-addressform for an example)

If user attempts to press order tools without a complete address, deliver error 
message about needing an address.
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Pamphlet Order: Profile w/ Address ANNOTATIONS

If a user does have an address use existing “Verify Address” header, and remove 
first time prompt.
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Redeem Rewards ANNOTATIONS

If a user does not have a SkyMiles # in their profile, selecting any miles redemption 
should trigger a prompt. (See next page)

1

1



Page 12 of 14Wireframes

Redeem Rewards: SkyMiles Prompt ANNOTATIONS

If a user doesn’t have a SkyMiles account associated with their profile, a SkyMiles 
number area will be added when a miles redemption is selected.

Entering a SkyMiles account and hitting continue updates user’s profile.

Display profile first and last name and a link to the profile edit screen.

Unselecting all miles rewards dismisses prompt.
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Profile Page: Email not confirmed ANNOTATIONS

If a user has not verified their email address, an alert should be displayed in the 
profile page. Clicking “Please verify” launches verification modal.

Updating the email address and saving should automatically send out verification 
email.
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Profile Page: Email not confirmed ANNOTATIONS

Entering the verification code and pressing submit will mark their email address as 
verified and they won’t see the verification reminder ever again (unless they change 
their email address in their profile.)

Updating email address here updates it in the user’s profile.

Dismisses modal

1

2

3

1

2

3


